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4 ways hotels can imprave in 2018 I l
for hotel companies developing this NM&E&E&/ENT

technology, bur short of thar [ don't
initially see the impact for guests.

BY DAVID EISEN
@ DAVIDEISEND

s anew vear and another chance

to get it right or wrong, In the Before we do this, can we please —_—

hospitality industry, this means have a TV that is easy to work, TS7 Third Ave, New Yori, NY 10017
eetting it right where it counts the thoughetully placed outlets and a { WHAT IS YOUR }
N N 2 1 . KEW YEAR'S RESOLUTION?
most: with customers. And as hotel check-in/check-out process that is

companies roll out new brands,
developers build new hotels. new
technology progresses at warp
speed, all amid the impediments
of home-sharing and online

travel agencies and the certainey
of an unpredictable Trump
administration, 2018 is shaping up
to be a vear when hotels will have
1o fight harder for market share and
operators will be under the gun o

100-percent mobile optimized? ]
want o speak to fewer people in
2018. Thank you.

EX Marketing matters. Part of the
marketing fees hotel owners and
franchisces paid in 2017 helped
fund an advertising push touting
low-price guarantees (Hilcon's “Stop :
Clicking Around™ and Choice’s ; ,MD“ (40 i ﬁt‘
“Badda Book. Badda Boom.” are o

ADVERTISING/SALES/CIRCULATION

Ta stop praocrastinating!

= .
e com ! (212) 895-8288
To eat much, cueh worse ‘ a

two of these). While entertaining,

] v l CIT Wi | h‘.. oy P N h. Group Publisher—4m, 3 Vuman

Show their worth. they aren't convincing enoug e (609) 2573412 Fax: (509) 257-0380
I a lot to digest. Here, then, that the lowest price can be found Dit. Business Development, West, Midwast, NJ—3mr-a Zivbr

are four things | believe the hotel at brand.com. How do I know? o (T32)$45-0011 | Fax: (732) 358-0390

industry needs to do better in 2018. Expedia’s Q3 revenue was $2.97 B e Dexfl;o:“en; EastComt

EH Back to basics. Horels have turned the corner from billion. That's how. Hotel companies have no issue decrying (21283958409 | Fax- (212) £95-8219
mundane and monotonous to lively draws not only for OTAs, but apparently not on TV, radio or online. Until P'“;;:J:;.f:::,?;‘;mg
hotel guests bur for locals, with activared public spaces, they call out OTAs by name and make it clear that booking 1. Bsiness Daeopment )
hip bars (rooftop ar otherwise), restaurants thatare foodic direct ofters a lower rate and more amenities, customers 2 : '
destinations and not justinsipid atterthoughts and an won't be dissuaded from secking out intermediaries. - 5»];5:1:6::?::{,
overall aesthetic to bring all these threads wgether. These Remember *Where's the beef2” If Wendy's can do i, so can getting in better shape! {
are all greatand solid wavy tor owners to realize a strong Marriott, we e 5‘5’“:_’_”“"?:“3' :‘:ﬁf‘:‘fe‘“ B
return on theirinvestment, but are hotels forgertting their EX raitntully yours. 1 am loyal to few things: Baltimore (212) 835-8227 ! Fax: (212) 695-8219
real purpose? To wit, sleep. It took media dovenne Arianna Orioles baseball, Siete Leguas tequila and Coen brothers ,['a";r,h.,’::L{ :::q
Huthington w push skeep into the public consciousness. And - films are three. Talso understand them: one an annual Atence Deveepmet Manager
I thank her. 1t vou are like me, there is nothing better than disappointment, another a tasty spirit and the last reliable Detoran Gusan | i Fpuestacor
cight hours of strong, uninterrupred sleep, bue I find that enterrainment. On the other hand, and without shame, [ PRODUCTION
more and more dltfuuh to get at horels. And while Lapplaud — can', for the life of me, wrap my head around hotel oyaley I
more investment in sleep hardware (cozier mattresses, linens  programs, First, the name. Call them points programs. No i 125 (212) 895-8439
and pillows), 1 think more emphasis should be placed on Yankees fan, for instance, is also a Red Sox fan, and a Blue Production Specialist—S.
sound insulation. On oo many occasions I've been sound Jays fan, and a Rays fan. Doesn't happen. But there are those
asleep only to be roused by an clevator door opening, anoisy W ho are loyal o Marriote Rewards, Hiloon Honors and
guestora rickety roomservice cart. Instead of upping thread  THG Rewards. allin the hopes of accruing enough points ”“"f‘f""":"'ﬁ'_";z;}] i g
counts, let’s up soundprooting in 2018, for a free stay. Thing is, vou need a Ph.D to fi ull}' grasp each cm;mm—;.-u R

ET seasible technology. | am no Luddite, but does all this - program. According to a J.D: Power study, only about half o Q1218956408 -
new technology really matter when I'm staving in a hotel of loyalty program members understand how the process ListRertal - I{ml[jnclLLC—« ey Gt
room tor tw n~n.ig|us?' There is no doubt that we live inan .lg(u.l“_\ works. | have a hard enough time keeping track of _— 37" o ‘ = w " 81 3‘_3 1083
experience economy, so an Internet of Things guestroom, cach of my member numbers. Let's simplify points programs mT:z::::;t?::T’umn BR800
the likes of which Marriort is working on, sounds cool, but in 2018—ic'll have to happen in order o make heads or tails RN m;_ . PR Segle Qurent ch_’
by the time | figure out how to use it, Il be checking out. As of whatever the new Macriott program will look like. Make e IR AT T o
lg;ng_ as there is RO for hotel awners (cost savingy), Lam all them fair, make them easy. Make 2018 greac again! HM EXECUTIVES

Presicent & Chiet Executive Officer—Nerry 0 Gumas
Crief Financial Otficer —letva § Wascn
Executive Vice President— ot Mcldgr
CONNECT WITH US! At Hotel Management we are doing more and more each day to interact and engage with you—our loyal Exacutive Vice President and Chiet Digitat Officer—Stvve ¥ur'c
readers. Join us on the following social-media platforms and join the discussion. Servor Vice President Sales and Business Development ot v
., N Senior Vice Presicent Digital Content and Product-—- 3oy Dol s
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